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Abstract: To research the Internet market foreground and insure the product diffusion available we can
describe Internet product diffusion process with Bass innovation diffusion models.The paper first discussed the RSS
affect factor of product diffusion and the diffusion process and then analyzed the example of Internet product (NP

diffusion with Bass innovation diffusion models.With Internet consumer data,the paper estimated the model M
parameter and established the Internet consumer diffusion model and forecasted the product diffusion process for

the next several years.The paper also discussed the prospect of the diffusion models for IT. alE 5%
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