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Abstract: Customer relationship management(CRM)is an important application field of data mining.Due to the
RSS

support of data mining technique,CRM has more and more extensive marketing value and research value.In this
paper,a survey of data mining applications for CRM is provided to investigate the use of data mining.The system
structure of data mining for CRM is described.From the angles of customer life cycle and industry applications
data mining applications are analyzed.Finally,combined with the current development of data mining
techniques,further research trends of data mining applications for CRM and research directions of data mining
technology application in CRM in China are indicated.
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