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摘要 本文按照Nash均衡解的要求,建立同类异质产品市场用户需求分布及效用结构模型,导出不同定位的企业所实施竞争策略的若干

最优条件,通过计算不同策略设计下产品相应的临界功能效用值,参与竞争的企业可找到适合于市场需求的最优决策。
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Abstract： On the basis of Nash equilibrium condition,this paper constructs the model of consumers’ demand 
distribution and utility structure,and derives distinct firm’s optimal strategy in games. Firm’s optimal decisions 

are searched by calculating critical utility functional values of product function on various strategies. 
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