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摘要 本文运用博弈论的基本思想,从产品的安全性能(企业社会责任的一个方面)对消费者偏好的影响入手,对基于制销供应链联盟产品

安全责任的消费者投资决策进行了研究。结果表明:要使g类制销联盟对履行安全责任的要求作出必要的反应,消费者应向消费者组织做

出贡献,以确保g类制销联盟被选作为施压的目标;低产品安全责任满意度的消费者既不持有g类制销联盟的股票也不对消费者组织做贡

献,而是选择个人捐赠产品安全事业;高产品安全责任满意度的消费者选择持有g类制销联盟的股票或者对消费者组织做贡献是对个人捐

赠产品安全事业较好的替代;消费者的产品安全责任满意度与消费者是否选择持有b类制销联盟的股票无关。本文的研究成果能够对基

于制销供应链联盟产品安全责任行为的消费者投资决策提供重要指导。
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Abstract： Applying the basic idea of game theory, starting from the product safety (one perspective of the 
corporate social responsibilities) influence on the consumers, consumer’s investment decision base on product 

safety responsibility of manufacturer-retailer supply chain alliance is studied in this paper. The results show that 
in order to make g manufacturer-retailer alliance respond essentailly to the consumers’ requirement of fulfilling 
safety responsibilities, consumers should make contribution to the consumers’ organization in order to ensureg 
manufacturer-retailer alliance is targeted by the consumers’ organization. The low-σ consumer chooses to give 

personally to product safety causes, holds no shares in the g manufacturer-retailer alliance, and does not 
contribute to the the consumers’ organization. The high-σ consumer which holds shares in the g manufacturer-
retailer alliance or contributes to the the consumers’ organization is a better substitute for personal giving to 

product safety causes. Both the low-σ and the high-σ consumers may hold shares in the b manufacturer-retailer 
alliance. Valuable guidances to the consumer’s investment decision base on product safety responsibility are 

provided in this study. 

收稿日期: 2010-06-29; 

基金资助:国家自然科学基金重点资助项目(70932005);国家自然科学基金资助项目(70502028);四川省科技支撑计划项目

(2011FZ0008);教育部人文社会科学研究项目规划基金项目(12YJAZH092,12YJA630061);教育部新世纪优秀人才支持计划

(NCET-11-0064);西南科技大学博士基金项目(11sx7104)

引用本文:   

孟炯, 唐小我, 倪得兵等 .基于制销供应链产品安全责任的消费者投资决策[J]  中国管理科学, 2012,V(4): 60-66 

[1] Sethi S P. Dimensions of corporate social responsibility[J].California Management Review,1975, 17(3):58-64. 

[2] Carroll A B. A three-dimensional conceptual model of corporate social performance[J]. Academy of Management Review, 1979, 4(4): 197



505. 

[3] Carroll A B. The pyramid of corporate social responsibility toward the moral management of organizational stakeholders[J]. Business 

Horizons, 1991, 34(4):39-48. 

[4] Jennings M M, Entine J. Business with a soul: a reexamination of what counts in business ethics[J]. Journal of Public Law and Policy, 1999, 

20(1): 1-88. 

[5] Baron D P. Corporate social responsibility and social entrepreneurship[J].Journal of Economics & Management Strategy, 2007, 16(3):683-
717.  

[6] Amaeshi K, Osuji O K. Nnodim P. Corporate social responsibility in supply chains of global brands: a boundaryless responsibility? 

Clarifications, exceptions and implications. Working paper, University of Warwick, 2008 

[7] Pedersen E R, Andersen M. Safeguarding corporate social responsibility (CSR) in global supply chains: how codes of conduct are managed 
in buyer-supplier relationships[J]. Journal of Public Affairs, 2006, 6(3/4): 228-240.  

[8] Hsueh C F, Chang M S. Equilibrium analysis and corporate social responsibility for supply chain integration[J]. European Journal of 
Operational Research,2008, 190(1):116-129.  

[9] 孟 炯,唐小我,倪得兵.消费者驱动的制销供应链联盟安全信号传递[J].中国管理科学, 2008, 16(5):84-89. 浏览 

[10] 孟炯,唐小我,倪得兵.制销供应链安全责任的消费者驱动研究[J].中国管理科学, 2009, 17(2):52-58. 浏览 

[11] 孟炯,唐小我,倪得兵. 基于利润分配的制销供应链安全责任策略[J]. 管理工程学报, 2010, 24(1):124-128. 

[12] 孟炯,唐小我,倪得兵. 安全压力下制销联盟与消费者的关系[J]. 管理工程学报, 2011, 25(3):48-52. 

[13] Huang Zhimin, Li S X.Co-op advertising model in manufacturer-retailer supply chains: a game theory approach [J]. European Journal of 
Operational Research, 2001, 135(3):527-544.  

[1] 徐菱芳, 陈国宏.基于信号传递博弈的产业集群中小企业融资分析[J]. 中国管理科学, 2012,(4): 74-78

[2] 吴忠和, 陈宏, 赵千, 吴晓志.两零售商竞争下多因素同时扰动的供应链协调研究 [J]. 中国管理科学, 2012,(2): 62-67

[3] 赵晓敏, 林英晖, 苏承明.不同渠道权力结构下的S-M两级闭环供应链绩效分析 [J]. 中国管理科学, 2012,(2): 78-86

[4] 彭程 杨红 黄荣 .基于税收利益与破产成本的企业投融资决策互动关系研究[J]. 中国管理科学, 2011,19(3): 46-54 

[5]
吴华清 梁 樑 吴 杰 杨锋 .DEA博弈模型的分析与发展 

[J]. 中国管理科学, 2010,18(5): 184-192 

[6]

张新华 赖明勇 叶泽 .寡头发电商投资阈值与容量选择模型及其分析  

[J]. 中国管理科学, 2010,18(5): 106-112 

[7]
薛明皋 苏丽丽.风险溢价、不确定性与专利投资的多阶段性 

[J]. 中国管理科学, 2010,18(3): 1-09 

[8]
何大义 .基于策略熵的博弈分析研究  

[J]. 中国管理科学, 2009,17(5): 133-139 

[9]

孟 炯 唐小我 倪得兵.消费者驱动的制销供应链安全责任决策  

[J]. 中国管理科学, 2009,17(2): 52-58 

[10]

朱磊 范英 魏一鸣 .基于实物期权理论的矿产资源最优投资策略模型  

[J]. 中国管理科学, 2009,17(2): 36-41 

[11]

陈珠明 杨华李 .基于实物期权的企业兼并行为分析  

[J]. 中国管理科学, 2009,17(1): 28-35 

孟炯 唐小我 倪得兵 .消费者驱动的制销供应链联盟安全信号传递  


