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Taking movie’ s online customer reviews as the subject,using text mining and empirical research methods, from the
viewpoint of text features of online reviews, this paper establishes a model of the online reviews impact factors and forecast
reviews usefulness using this model. Compared with related researches, the explanation power of our model increases
significantly, and we find that, positive attitude, high mixture of positive and negative attitudes, high mixture of subjective

and objective expression...
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