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摘要摘要摘要摘要： 

定制程度的高低反映了制造商对顾客个性化需求响应的程度。运用组合分析法建立基于效用的顾客属性定制偏好

测量模型和基于属性重要度的产品定制程度测量模型；以笔记本电脑装配定制为研究对象，运用K means聚类

将样本分成5个不同的属性偏好群体，测量个体与5个属性偏好群体满意度，比较分析多样化生产方式与定制化生

产方式下顾客满意度的差异，建立不同偏好群体定制程度与顾客满意度之间的回归模型。研究表明，按照定制属

性重要度从大到小依次进行定制生产比细分市场的多样化生产能更有效地提高顾客满意度。 
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ustomization Tactics and the Measurement Model of Customization Degree Based 
on Attribute Importance
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Abstract: 

The customization degree reflects the level of the manufacturer response to the customer individual 
requirements. The measuring model of attribute customization preference based on utility and that of 
customization degree based on attribute importance are established by using conjoint analysis. In 
research of laptop computer assembly customization, the customers sample is divided into five 
different attribute preference groups using K means, the satisfaction degree of individual and five 
attribute preference groups are measured and the diversity of satisfaction degree between diversified 
production mode and customization mode are comparatively analyzed, and the regression equation is 
set up, which describes the relationship between customization degree of different preferences groups 
and customer satisfaction. The results show that customization production in accordance with 
customization attribute importance can increase the customer’s satisfaction much more effectively than 
market segments production mode. 

Keywords: conjoint analysis   regression analysis   customer satisfaction   attribute importance   
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