H O | WTAE | Siks | G | ERRE | WTOI | TS AE | BER | BRI |

o LR} = 2004, Vol.‘ E Issue (3) :69-74
B3 BHER | THAEZE | 2R | aanx << Previous Articles | Next Articles ==

He T W B 1 S AR S A e O 1) A

Phead i, M, BRER

SRR H e, i, 200433

Cooperative Promotion and Pricing in a Supply Chain

ZHONG Bao-song, LI Kui, LI Hong-yu
School of Management, Fudan University, Shanghai 200433, China

.
. BHHK
R PSe

Download: PDF (KB) HTML (KB) Export: BibTeX or EndNote (RIS) Supporting Info

A0 AR S T R VR 2 A S e 0, A T 298 10 15 2 AR 0 0 7 VL e PR B AR 5 AT T FSE.
e T T T A S B T BB (O T, PR 1 A B M L (0 N IEREAT T R e T RSB S 1

T, B ARG T R0 5 T ) R RRY B2 7 2 (A Pareto btk () 2 FE (R Y  JE R I Nashis i B B e 75 1 T AR A
O L AN T AT 134

NGV B

KW SEMRES Stackelberg¥ffi Paretotit e BOHE R

Abstract: A game theory approach is used to discuss the cooperative promotion programs between the Email Alert
manufacturer and retailer in a supply chain.We develop three strategic models to determine the equilibrium fees of RSS

cooperative promotion.The first is the traditional Stackelberg model where the manufacturer is the (NP
leader.Then,incorporating the trend of retailing power shifting from manufacturer to retailer,we analyze a model g %

where the retailer is the leader.In the third model,we discuss a Pareto efficient cooperative promotion )

program.Finally we use Nash bargaining approach and utility theory in the Pareto efficient scheme to determine F

the best cooperative program. B
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