EHLAER 2014, 11(4) 577- DOI: ISSN: 1672-884X CN: 42-1725/C

AWIHZ | FHIH | DT | mgie® [TEIAT] A

PR 5 %% s
W0 28 ity AL 0 v 110 B T IS Bl B LT N S S et o AR
TR R o A VLR F Supporting info

1. R B s 2. P E M TR L B 2 Bt } PDF(1209KB)

WETE . T U B2 MR BB B LR, UL Oy e s gy | ML

RS, RN IR (PLS) ERFREERL T M k3 ik 15 4% Sk ML BT i A BabkplgE Ry 25 SCHRIPDF]
I o BAGHTITIESE: SRR B R0 4L BEGHE S0 S BRI AL BEGIHE S0 O BA I S5 65 . b 2% 30k

R sE PR AR RIS S GRS B ATE T, i B s UGS G5BT 8 A A S R W45 = i
R PSS RALRE  BUFTIESD NE QDB D oA AR b AEASCHER
F AT
Innovation within Online brand Community: Activities, Antecedents and Effects b IS AR
. . . b 51 HIASC
WANG Xiaochuan,CHEN Rongqiu,JIANG Yi
F Email Alert
1. Huazhong University of Science & Technology, Wuhan, China; 2. China University of Geosciences, b SO R

Wuhan, China b S
Abstra_cti Tal_<|r_1g brand |§|ent|f|ce_1t|on and community identification as th_e psychological an_tecedents of
innovative activities, and innovative performance as the effects of behavior, we apply Partial Least —
Squares (PLS) Path Modeling to analyzing the relationship between identifications, public and non public b I it A
innovative activities and innovative performance within OBC. It is proved that brand identification and b QBT E)
community identification both has positive impacts on innovative activities; innovative activities mediate | ) |r]
completely between identifications and OBC innovative performance; public innovative activities enhance b AB R
innovative performance while non public activities may have negative impacts on performance.
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