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Estab lism ent of Dynam ic Campetition AdvantageM odel for Corporations
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Abstract Under the cicun stance of dynan ic com petition, the fundan entalm odelof acquiring com petitive advan tage is
towin a series of short— tem, sustainable com petitive advantages through accunu hting resources and abilities amed to exter
nal environment Through sunm arzing and analyzing the traditbnal can petition advantage theory we find thatm arket oppor
unity, product resource entrepreneurship and exchange of resource are key factors to obtain can petitive advantages and ac
cordingly we estab lish a systan tmodel of gaining dynan ic competitbn advantages C an panies should d stinguish and evaliate
intemal resources b mamntain can petiion advantages

K ey words dynan ic competition advantage resource— based view; systam ic research
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