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Balance of the Motivators and Inhibitors for Consumers to Continue Using Mobile Email Alert
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Abstract: b 1SR

ES (= piiP S
Using famous IS success model as theory framework, the authors attempt to examine the continued bR

usage of mobile services from both motivators and inhibitors with standardized empirical research. The b B
authors use information quality, system quality and service quality as motivators, use information -

compultion and privacy concern as inhibitors, and find the relationship between these factors and PubMed

intention to keep using new mobile services, and the balance between these motivators and inhibitors. Article by Zhang Mian
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