2018/12/3 FE T G BAS SR L 11 K A i B U 77 5 7 SR TR AR 7Y

/\ HENEMIERS
AN SN EmERER |

Computer Integrated Manufacturing Systems

| =
IHENERSIEERS » 2015, Vol. 21 » Issue (51HA): 48-56 DOI: 10.13196/j.cims.2015.01.006
FEmelFiFLEA AEER | THRLE | SREER 44 F—8 | B—ik M
ETBUABASSIR B )5 4 @ B B /= m T SR TR 4= 2L
aiErh, 158, B, 33
1. BRAFH WG ERERLIRE
2. ELRRIRER
Demand forecasting model for short life cycle products based on improved BASS model
HmE B/& SEH BXXE (4)
£737: HTML (1 KB)
ffit: BibTeX | EndNote (RIS)
HE FHXIEES B RE RN HEEERS. BRYMEREBA TS SHRTTUSEERRES R —MBUHAIBASSIEE, TR
EmEERERTN, REETHIEEENF-EEE R E MR EE R ERESETI 7 PR BN E S R R SR IE b RSN
BEER T PRI SRR L EHE R B, B RNENRERI TR, SAERERERFIIETRRTNY b A )\ﬁﬂﬁ;—ﬁz
AISNE, XS BASSKRBS A THU 1R H—Fh R T AE B R R IUNAI S BASSIREL, LA FHRRITNSEAIRAIE 7% 2R A 4E b JIAE e
S, b E-mail Alert
RO SEDRBTR, RIEE BASSEE, BFITN 8 RSS
Abstract : Aiming at the problem that low forecasting accuracy leaded by historical data deficiency and demand
factors consideration insufficiency in demand forecasting of short life cycle products,an improved BASS model for
demand forecasting of short life cycle products was proposed.The product similarity measure method based on b R
importance of features was put forward,and the weight distribution of products similar features was achieved B
through the application of fuzzy clustering-rough sets.The similarity of product was measured by the system b B
similarity measure method,which provided evidences for the acquisition and consolidation of similar ) =
3

products'historical sales data and the determination of similar products weights.By considering the influence of
consumer preferences and seasonal factors on demand forecasting,the BASS model was improved,and a demand
forecasting model for short life cycle products based on improved BASS model was proposed.With an example of
demand for a mobile phone forecasting,the scientificity and validity of proposed method was verified.
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