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A firm must choose an appropriate way to meet the demand of the foreign market when it has decided to enter the foreign
market. The entering alternatives which a firm can choose are exporting(EXP), licensing(LG), and foreign direct investment
(FDI). This paper develops an online model to the analyze optimal online strategy where the objective is to minimize the cost
of meeting the total demand of the foreign market.The focus of the optimal online strategy is to determine the switching
timing between ...
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