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Empirical Analysis of Online Consumers’ Post purchase Behavior Based on
Logistics Service

YANG Yongqing,YU Benhai

Shandong Institute of Business and Technology, Yantai, Shandong, China

Abstract: Based on consumer’ s perspective, the influences of LSQ on post purchase online behavior
were empirically studied in order to clarify the key logistical factors affecting consumer’ s behavior.

Structure Equation Model was adopted to examine the relations between each dimension of LSQ. Results
show that DSQ and PSQ have significant effects on CS and CC respectively, 1SQ and SN significantly
affect CS only, while both CS and CC have significant effects on RPI.
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