XRGIG T PH BET RS2 28 5 A B B B Y, PASEE L JEW TP PN

PBME  ARMAE  FIUESE MBAXKE 0 WELAME  fAESEHR B IE SR HEER R 80

i 52 37 o 0 i i~ SRR~ 25 B2

B RN, W E—REeAL
¥ ST Al 20 L3 4F A i M B 27 D%k T : == o
¥ YT VG 3 TR A 5 SR B -lq: 7_‘&% ii ?'—XA
¥ LA I 20134E  “SANAR T e
LB B DV E I VAT e 37T
¥ i A TR 2 RE R 2
¥ 5 79 2013 Ji Bl A JRE ik 2
¥ 2t /p2013 g Halk A5 5L« S5

JAiiifal: 20114ES 221 NAUHREe 798

> B 20 134 [ 50 AR N
e N 4, Vo3 B
W R AN AR R
> G B T 20034 4. P %
® 32003 AR A AL A BRI -
> B 2013 AR} Nl BRI UK e
L UL G T S R AL
W ST 2 Hl AR IR AR A qingxh@163.com

W (5 BB SE R RS TR 1T THEH., YR TR

WA LN, B%, WiLAESN. FEFR A RS TR (G

HE5ELRA. TR 1T THSHS | MR TE OUWRGEEHEA .

KNG NN . BARPE. B RS50 mmEE SR T B2 IR

ST AR . LA, BRPERHET. BEETREIH . B I & 20T

HiE -+ AFFRFRCHRE, HPhOH MEENER. ZRPEISTPRR: kT

B RS BN IR SRS N RS S RTE, 2GR

LT HE BN EAAE B A RS PR E B SRR T I

55 W TR BRI T BRI

R FRE SRR ( C/CH#/DELPHI/VB ) . TR, EHEEAL. ITHHE
L BARFERAR SN MRS BRI BB SEARE S A AR

)L, ERFSERWINE, &% % 50 fiot

YR AU AL A 5 TR B R SR R (B ) A) 2006 4F,0.8 Jit

YLVGA e Jm AR T (ICPU4A RHT) 2006 4 0.8 JiJG

R B A BBOR B BB RS B R AT LY 48 B T) 2006

Bt H B R R I R 5 (M), 2007 45, A% 0.4 JiTE

“EF U S AP T ARG (B L), 2007 4, AL 4 Ji G

“EAITE Al 4 R B A FIERP R G T (B U 8L), 200745, AR 2 413 )7 It
iy L2 B — 20 S LI MU R S (B URET), 20084, 4[R2 2720 )5 TG
. HERZEINEIGPS R4 (B IMIEE), 20094, £ R4 %20 )5 70

10, “FETHOHE 2 A X M B AR T VR 98 (TP 48 208 T A A SCAERE) 20104
200747 AR TL YA S5 24 h 41 T B0 #k 5

2007 43R4 R TR @K "M L 71 45 KI5 S 20T

200943 42 [H 45— Ji “EB AR K224 1L T 1 45 KSR 75 15 S 20T

RANEDL 20004 H P “0UFi. IR, GINL” L T 71 4 Sh iS5 45 5 250

20094 1“1 RE £ "4 & 5 B AL KIEAR 545 S £

PPN HFFOE

2010%4F3K 4 [ 55 = i “ERK G AR~ K27 A8 WL TR 45 KR35 1 S B0

L )UAE, FERSCH SRR

1. Brief Introduction of China's Social Network Credit System Constructio
n. International Conference on Engineering and Business Management E

BM2010. Volume 4. Chenadu. China. ISBN: 978-1-935068-05-1.5512-551




5. Scientific Research Publishing ,USA(ISTPYR),  %—1E#

2. Construction of Star_Shape Enterprise Value Network Center AS Indu
stry EC Platform. 2010 The International Conference on E-Business and
E-Government (ICEE2010)., Volume 9, Guangzhou, China, 2010, (EllZ
=9 P ()

3. ENTITHH i FR kg 8 (b [ B4R E4L) 201076581

4. CRM Customer Value Based on Data Mining. 2010 Third International C
onference on Knowledge Discovery and Data Mining, Volume 9,Z[#,
% (Jan.9-10,2010) , (EPMR), 5—1E#&

5. 2 HRAR BB R CRMI G S 5T (Akif i) 2009/07 55 —1F#

6. JResearch of the Evaluation of Relationship Assets in CRM. , Proceedi
N L ngs of the 3rd International Conference International on Risk Managment
& Globle e-Business , Volumell, August 10-12, 2009, Incheon, Korea, ISB
N:978-1-926642-01-7, 1271-1274. Published by the IEEE Computer Society
(ISTPIL%, IDS%: BLY20) H—fE#

7. BT AN A ZCE I A B A BEAR B BT (CLVGRL TR 24R) 2
009/06 #H—1E#

8. M HE AU R—CIGHE S ATAH  ChEFHERML) o)
2008/11 {4

9. HUNMMLI R SR SCRM (AEiE ) (L) 2007/10 5—1EH

10, TGAAE G FERAT S b B (P EAF S BLY () 2006/07 H—1EE
11. FIJl CRM /b nsi s Iy (IR () 2006/07 5 —4F
o

12, /Al ERP St i B ab B (RHG T R 545F) 2006/03 31
13, PUNUGIRER A ERP SEHE BB 8 (HHEHL S IANE) 2006/07 55—
=4

14, BAREHAARIRT — —Fsl SQL £ F A F] Excel BRI 7% CRIENE
RITR54:5F)  (2006/10 ) 55—

JEA Motk VTP B TR 28 5 B B L T 7 45 ST 2
iy RN 13576755743, 0797-8087355

Copyright, © yT 3 T K2: & pcas 2z i All rights reserved, Powered by YDF A i s T 76 3 T k2% 205 455 1 2% Bt [ iy
Hodil: BN T 40 k86 e sty fkgm. 341000  E-mail. test@jxust.cn  TCP#& %=, #ICP#£05002434% Loadtime, 468.750 Ms




