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ABSTRACT
In this paper we face off the relationship value management which is a theme in the relationship marketing 

literature gaining increasing attention in the last decade. The main aim of this study is to evaluate job 

quality and in particular employees’ satisfaction of non-profit enterprises by using, among different 

exploratory data analysis tools, ordered multiple correspondence analysis which is a part of corporate data 

mining. We focus attention on Ordered Multiple Correspondence Analysis (OMCA), recently proposed in 

statistical literature, to monitor (dis)satisfaction in different times or spaces. In particular we present a new 

strategy based on OMCA which allows to deal with ordered variables (Likert items) taking into account 

other qualitative information of job (kind of job contract, type of incentives, etc.) affecting the overall 

satisfaction of employees. 
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