2022/6/30 (RS

) R EIMALT  emmese

HANGZHOU DIANZ| UNIVERSITY

BER FRER WEWNME FIREHS TREHE ®BEAR BERR BEsl FER FEIE RRKR  #STH

EBER=

KA IR AIKS  RANE: 2017-09-12 JVEE: 5177
I E A
k44 AR
W42
PEA - 5
f342F : bhu@hdu. edu. cn
BB : H04%
AL TR A
B T
AR v EREREES TR OV ImEE DHA
WEE T M ACE R BB

RFM R s EAE:

Hu Baoliang. Linking business models with technological innovation performance through organizational learning. European Management
Journal, 2014, 32(4):587-595, SSCI.
Hu Baoliang, et al. Business model design, customer relationship proneness, and customer experience quality. Technology Analysis & Strategic
Management, 2022, Doi: 10.1080/09537325.2022. 2044467, SSCI.
RS, A, XU SURE AR ) S G BT AR IR . BIHE R, 2021, MZE R, —H/CSSCI.

R

LSRR T, RETIRE R S <8 LRI S HLRITT i
R AR R A U, T 4 BN 5 0 B 2 O MR I R L B SR AT R LT 5
SSRGS UERIRITR . U S A Bt

https://management.hdu.edu.cn/2017/0913/c1007a35345/page.htm 12



2022/6/30

AR
AN NTE A
PUEE BB E B, AWTLE — R Pl TR R TR 2R s A B =R @ i “PuN B TR RZE LR gLk 5t N ANEHn

LA ERSIENA T TR Wil AE R B EERN RN . EEMNFERAHE A B aH 7T . ER e E R ARRI RS TH . Bt 2REmH .. #
RSN LHSRIZEDE . LA T EAt 2B I E « Wil ARSI H 54 N H 108, #77 ZHERE104RTT; /£ (European Management
Journal) . {Technology Analysis & Strategic Management) . (RMIFEFEY . (FIFEFIR) o (BHEIEL) Z%AREH EARIS 40806, HFERELE4
s FRUTTTLA R D 2 ST, WL P At 2R S R =56 22100,

PUNBFREBCR P 2B BAITE  DUNBFRIBOR B diy | B EAAD

HEFF A3 FHGoogle I W 8e . K INMI 8% . 360% b 2s (HodEaE)

https://management.hdu.edu.cn/2017/0913/c1007a35345/page.htm 2/2



