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Establishing the Managerial Research Framework for Visitor Attractions

on the Basis of Systematic Analysis
——A Case Study of Pubic Attractions in China

TIAN Shi-zheng'**

(1. The School of Business Administration and Tourism Management , Yunnan University ;
2. The School of Economic Management » Southwest University , Chongqing 400715, China)

Abstract: The management of visitor attractions is a dynamic process in which different managers constantly adapt to the
environment to control the whole system effectively and reach the multi-dimensional objectives through bringing the man-
agerial function into full play. The managerial system of visitor attractions is a sophisticated one composed of such four
subsystems as subject, object, method, aim and and external system. The attractions are the object to manage and the
system of attractions is made up of many elements which interact with each other,and the attractions system exchanges
material and energy with external system. Taking pubic-owned visitor attractions as an example, the author establishes a
4-layer managerial research framework of visitor attractions by means of applying the theory and method of systematic a-
nalysis.

Key words: the pubic-owned attractions; systematic analysis; the system of visitor attractions; the system of the manage-
ment of visitor attractions; the managerial research framework of visitor attractions



