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The analysis of American graphic designer Paul Rand's work

Zou wenbing Wu wei

(School of Packaging Design and Art, Hunan University of Technology, Zhuzhou 412008, China)

Abstract: Paul Rand is one of the best Graphic Designer in the world. He suggests functionality and applicability, he also utilizing
Minimalization; Montage; Collage and some other techniques to express the Art of Design. He generalized Bauhaus’ Design
Philosophy and the art of rationality into a simply and rationally languages, and applied it into commercial art. His unique
imagination which perfectly combined the art and the commerce area, which present a whole new concept of Design culture to
the customers.
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