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A Travel Behavior Model for Sightseeing Travel

GUAN Hongzhil, SHAO Jiel, LI Yaru2, BAI Hongling2
(1.Beijing University of Technology, Beijing 100022, China; 2. Research Institute of Highway Ministry of
Communications, Beijing 100088, China)

Abstract: Driving demand is increasing dramatically with the increment of car—-owners and development of
tourism. There is great difference between sightseeing travel and commuting traffic concerning innate
characteristics and affected factors. It is very necessary that demand analysis should be a part of
sightseeing travel planning. The paper put the emphasis on the problem from the point of travel behavior
analysis. And based on sightseeing traffic surveys, the models of driving behavior in China and Beijing
were established by logit model. Finally we drew the conclusion that income is one of the crucial
factors, which have influence on the driving demand
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