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Abstract

In the past, organisations relied on traditional quantitative metrics, such as Return on Investment (ROI) to make decisions when investing in technology. With the advent of electronic commerce (EC), organisations have had to rethink their investment and acquisition decisions due to the strategic nature of electronic 
commerce. Where ROI measures have failed, they have been replaced with a plethora of organisational driving forces. This paper focuses on the driving forces behind EC adoption by small and medium enterprises (SME's) and aims to determine the impact of organisational factors such as size and type of business on 
EC acquisition criteria. The results of a research study carried out in Sweden are presented and suggest that there exist high levels of significance between the size of the business and customer demand, reduced costs, developing new markets and improvement to marketing as driving forces, and the type of business 
and customer demand, pressure from competition, increased sales and improvement of relationship with business partners as driving forces for EC adoption. 

Full Text: PDF  

AJIS
Vol 9, No 2 (2002)

TABLE OF CONTENTS 

Reading Tools

Review policy 
About the author 
How to cite item 
Indexing metadata 
Notify colleague* 
Email the author* 
Add comment* 
RELATED ITEMS 
Author's work 
Book searches 
Web search 

* Requires registration

Search 

About the ACS 

● Membership 
● E-learning  
● Scholarships 
● Library 
● Bookstore 

 

 nmlkj
Web

 nmlkji
dl.acs.org.au

    Google Search


