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Abstract

This paper presents an optimum seeking method based on uncertain customer requirements, in which uncertain
requirements are represented as the form of triangular fuzzy numbers, the matrix of decision making can be constructed
through similarity measure.And then the Simple Additive Weighting (SAW) method is taken as the utility function to
calculate utility value of each product.Finally, thedigital cameraistaken as an example to further verify the validity and
the feasibility of this method.
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