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Constructing user preference profile in personalized image retrieval
HE Lin, ZHANG Jing, SHEN Lan-sun

Signal & Information Processing Laboratory, Beijing University of Technology, Beijing 100124, Ching

Abstract
A method for constructing user preference profile in personalized image retrieval is proposed.This method is based on

short-term interest and long-term interest, in which the short-tem interest vector is decided by analyzing the image low-
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lever features, and the long-term interest vector is deduced by collecting interests from inference engine.Experiments
results show that the recall/precision are significantly improved and satisfied by personalized user as well.
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