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Abstract

Customer relationship management is one of the key factors to the devel opment of enterprise’ s core competitiveness,
and the pattern of traditional customer relationship management is unable to satisfy the demands of the vast numbers of
Small and Medium-sized Enterprises (SMEs) .By discussing the new concept of SaaS and the differences between the
traditional model and SaaS model, this paper analyzes the advantages of SaaS model-based customer relationship
management for SMESs.A solution is proposed to SaaS model-based customer rel ationship management, and alogica
architecture is also constructed.To SMEs, some problems which should be concerned about during the implementation of
SaaS model-based customer relationship management are pointed out.

Key words Small and Medium-sized Enterprises (SMES)
(CRM)  Software as a Service (SaaS)

Customer Relationship Management

DOI: 10.3778/j.issn.1002-8331.2009.19.071

¥ RERE
ARIAE R
¥ Supporting info
» PDF(993KB)
¥ [HTML 4> 3] (OKB)
» 25 ik
JIk 55 55 J 45t
» IEASSCHERR 2 IR
P AR 528
P I G PR
» B 5]
» Emal Alert
b SR 5t
b R Bt B
B EPS
P AT AE ik
R
ZSE (=P
L=

- BRmEL

WIAEE % jexiang@sina.com




