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Abstract: The standard Newsboy problem is based upon risk neutrality with an objective of maximizing F RSS
expected profit or minimizing expected cost. In this paper, we consider the optimal advertisement cost and
order policy under the conditional value-at-risk (CVaR) criterion in a Newsboy model, in which the retailer
is risk averse and faces a random demand depending on advertising expenditure. We analyse the effect of b BEA
risk aversion, the uncertainty in demand, and the merchandise nature on the optimal advertisement b K
investment cost and order quantity decision. And then we illustrate our findings by some numerical b BRIz

examples. These results will be helpful for retailers to make advertisement investment policy, and order
policy feasibly and scientifically.
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