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Abstract: b A
b

The chief mode of market competition has turned its steps to the company coalitions from that among

companies, which is called supply chains’ competition. According to the real condition of supply chain
management, a game model of companies on a two-stage supply chain with different suppliers and one  F ¥/l &

manufacturer was built. The equilibrium value and the influential factors of players’ payoffs were P EE

analyzed. A conclusion was made that both the supplier and manufacturer should seek more companies

to trade off, and the relationship between them is not only competitive but absolutely “win win”.
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