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“Media education is the entitlement of every citizen, in every country in the
world, to freedom of expression and the right to information and is instrumental
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Analysis: the Active Viewer Model
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Note: Adopted from Media literacy: A report of the national leadership conference E
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Media Education
———The New Civic Education in the 21st Century
Chi-Ying Chen

(University of Idaho, the U.S.A.)

Abstract: In such an information age, media become the most important channel
through which people get connected with the world. For being a successful
citizen, everyone should have the ability to get the message from media with
critical autonomy instead of being manipulated. Therefore, many countries pay
more and more attention to media education. This paper explores the development,
meaning, and target of media education, and in the end, the writer gives a
commentary on completing the policy. Key words: Media Education; Media

Understanding; Civic Education; Media Study

(AR Y BRR9E, &, OSBRI A AL 3k SR R L AETHIN, Iﬂ?%%ﬁ?ﬁ?ﬂ‘ljk%ﬁé
B, EReAEA. i

WEEM, squirrel (Gt 94 D

CDDC T #5025 AL 4 22 S WFFE, B 4 CDDC i 1 3 2533 1 1 th 4 |

- BARERFHUEANETH (2004-12-18)

4 BAEEFAEF—EHRZHARAEE AFREE 1 B] F
CPr [ 7Emedia educationZd [ f1-4 KB M KT 2 o[ (925 4 b 45 T TWFE e Rl
media educationfJi4? [eric}-2004-5-16% %]

4wk b

é?ﬁt%l CANEE

(5%

]

S J-CODC @k Z.CODC @ HLhafii A @ 2% 53 VE /T @ B A ] @ B RAZ% 5 @ it 2 il @ CDDC AR 55 @ BOR SCHF

XFCODCATAFATER 1.k LB F, 15 AU AR R4 AT !
®\SC Status Organization® rf [E 5T 1.0 @ FEUSLUITF @ 41344 45 @ Copyright © 2001--2009 www.cddc.net
RESZAE 58, g, ARG AR, BRVEETHT.




