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Connotation and method of reestablishing
China’ s media identity
QIU Ge

(Communication Research Institute, Zhejiang University, Hangzhou 310028, China)

Abstract: In these days, many problems emerged in China’ s media and the fundamental reason lies in t
he breaking of balance of media’ s configurations which are brought about by globalization, market eco
nomy and technology revolution, etc. Under this condition, identity crisis emerged and need reestablis
hment. Confronted with the situation, the author proposes a realistic idea such as the real condition
of Chinese media which take information and culture communications as the essential self-identity. As
a centre, it contains and combines with other factors, and then forms an open identity harmony. The au
thor advances some detail solutions and methods to assure it’ s realistic and practical.
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