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The Acquisition Of Audiences And Advertisers
By Television Networks In The United States

Jay Newell, Susan Chang
(lowa State University Michigan State University)
Translated by Zhao Jing-jing Sun Nannan
( Communication Research Office, Zhejianng University, Hangzhou, 310028)

[Abstract] The increasing pervasiveness of television in the United States has provided
audiences with a wide range of programming, thus forcing networks to be strategic in the way that
they entice viewers to their networks. The importance of on—air promotions for regular shows and/or
upcoming schedules has become a necessity since most networks depend heavily upon Nielsen ratings
to set their advertising rates. Subsequently, the relationship between the need for networks to
acquire audiences and profit from advertising sales has led to the creation of two unique and
specific departments within the network: promotions and advertising sales. This article will
discuss the general structure of television networks in the United States and how the specific
functions of promotions translate audiences into revenue. In addition, CNBC (owned by General
Electric and part of the NBC family) will be discussed as an example of their basic strategies of
national advertising sales and marketing.

[Key Words] television networks; media promotion; audience research; advertising sales
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