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Abstract: It is significant to study the combination technology of video advertising and animation F E-mnail slert

adwvertising,so as to create more innowative, more attractive,more appealing, and more elegant advertisement. The  » pss

use of 4E software “false and true”™ , “penetration™ , “imitation of 30" ,dynamic image fek At v
tracking,keying, advertising picture stability and other functions can make a delicate combination of the video

adwvertising and animation adwvertising to constitute a new combination advertising. Compared with traditional P =
adwvertising,combination advertising has the advantages of witality,fashion,and fun,so it has a good market and b T2EE
promation prospects, K -]
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