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摘摘摘摘        要：要：要：要：根据消费者对品牌原产地存有的困惑，通过实证法研究了品牌原产地困惑对于消费者体育品牌特性和品牌偏好的影响，并利用SPSS 软件对数据

进行了对比分析。研究表明在中国环境下，当境外体育用品品牌被误认为是本土品牌时，消费者会形成更差的品牌特性认知以及更不偏好; 当中国本土体

育用品品牌被误认为是境外品牌时，则发现消费者对不同类型的本土体育品牌在品牌特性认知以及品牌偏好上的比较出现截然不同的结果。 
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AbsrtactAbsrtactAbsrtactAbsrtact：：：：This Paper，Based On Analysis Of Confusion Of Brand Origin Among Chinese Consumers，Proposes And Tests The Impact Of Brand 

－ Origin Confusion On Consumers’brand Characteristics Perception And Preference． The Data Analysis Was Made Possible Through ANOVA 

In SPSS． The Results Suggest That On The One Hand When Non － Local Brand In China Are Regarded As Local Brand，Consumers Will Have 

Worse Perception On The Brand Characteristics And Preference; On The Other，When Local Brand Are Regarded As Non － Local Brand，There 

Was Significant Difference On Comparison Between Two Local Origin Brands In Term Of Brand Characteristics And Preference． 
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