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Semiotic interpretation of sports stars

20064 YANG Wen—yun, MA Guo—giang
£ B2 3 (Department of Physical Education, Hebei Normal University, Shi

AR 5l Fell jiazhuang 050091, China)

20054F Abstract: Basing their methodology on semantics, the authors ana
55130 o1 S350 éyiﬁd the structures'and.types of sports star signs, and reveale
e following findings: sports stars themselves are not what s
4 5 5611 ports star signs refer to, but just the mor—-phemes of sports sta
r signs, while athletic images are what sports star signs reall
20044 y refer to, and the essence of sports star signs. Therefore, th
5140 50407 53407 e authors defined sports stars as athletic images that are prese
o P " nted to the public by public media via selecting, processing an
Al H5H] 641 d restructurizing certain events or information regarding athlet
es themselves with the use of complex signs such as graphics, so
20034 unds, characters and colors to catch the eyes of the public an
1 2 3 d to in—spire people to produce symbolically meaningful associat
A S5 61 ions. Spor?s stars are the symb?ls of the consumption ;oci*et
y, sports industry, human being’ s self awareness of life, etc.
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