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Abstract: In the era of media globalization, Chinese professiona

20054F Is who engage in sports communication should well aware of thei
n n n r traditional sports culture, know about its history, reality an
H 1 H2 H3 d future development trend, whereas initia—tively utilize advanc

41 S5 61 ed modern communication media to communicate traditional sport
s culture in order to facilitate its blending into globalizatio
20044F n as soon as possible. For media sports communication in Chin
51 oM 31 a, we need to refer to foreign practices, strengthen internation

al communication and cooperation, whereas strive for our interes
43y 53 F65H ts and rights, establish our status and value the communicatio
n of sports spirit and cultural conceptions in the process of gl
20034 obalization.
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