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Tendency toward feminization of yoga in media communication:
current status and generating mechanism——based on the content
analysis of network, book and newspaper
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Applying the method of content analysis, the authors made a quantitative study on the current situation of the
media communication of Yoga in China. The result shows that the media communication of Yoga is going far
away from the traditional spiritual content of Yoga. The tendency toward Feminization is obvious. The female has
become the main object of media communication. The one-sided emphasis on the body effect of Yoga has
caused the alienation of Yoga. The paper concludes that consumerism, market deconstruction and aesthetic
generalization have misled the media communication and results in one-way audience cognition. This has
hampered the positive development of sport culture in China. Therefore, we should take an objective and rational

attitude toward introduced excellent sport culture so as to help it avoid being the vassal of consumerism.
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Meanwhile, it can be a caution alarm for Chinese sport culture on its way toward the world. )
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