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ABSTRACT
Recent studies have emphasized group creativity as a social-cultural conception, but they lack a focus on 

the relationship between group creativity and knowledge creation. This paper aims to build a framework for 

group creativity in a learning context which includes both theoretical understanding and empirical 

methodology. Thus, a literature review is led by the following questions: How has creativity theory been 

developed from individual to group level? From a social-cultural perspective, how can group creativity, 

knowledge creation, and their relationship be understood? And what methods have been employed to 

study group creativity? As the review demonstrates, creativity theory has been driven by new insights from 

recent sociology studies. Three focuses have been shaped from group creativity studies: 1) group creativity 

in context, 2) group-level creative synergy, and 3) strategies for developing group creativity. Individual 

knowledge is a potential resource for group creativity, and group creativity could be a driver of knowledge 

creation. Empirically, group creativity can be examined through both qualitative and quantitative 

approaches, which also calls for a creative combination of methodologies in future studies. 
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