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ABSTRACT

The praxis of public relations seems to be under threat, owing to a bad reputation among other things. REERIMMETE 0 [PEEHE

However, it is a fundamentally important partner in the organization ” s value chain, and could be beneficial

if used in a proper manner. This paper finds, however, that (at least in South Africa), public relations Recommend to Library
practitioners are not clear about their potential contribution to organizational value and success, and may

be prone to be exploited by the ““real®” spin doctors—managers with little or no ethical conscience. Contact Us
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