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India and China are countries which have
civilizations that can be traced to the ancient
times. Even today, these two countries have an
imposing presence in the globe, owing to their
large populations which together would constitute
over 2 billion human beings. The growth and
development of both these countries is thus of
immense importance to the world. Both of them
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middle classes is characterized by the vast
increase in consumption of material goods. The
sources of this growth may be traced to forces of
globalization, which has resulted in the
outsourcing of production and services from the
developed countries of the world to India and
China. Although the sources of the growth are the
same, there are other areas where India and China
differ. This paper examines the similarities and
differences—structurally and culturally—in the
various features of the emerging middle classes.
The paper is based on an analysis of secondary
information sources available in the form of
books, reports and online databases from India and
abroad. The information on China as well as India
is predominantly from publications available in
English language.

At the structural level, India and China are
similar in letting the market forces determine
major sectors of the economy, but they differ in
the nature of the society—India being a multiparty
democracy while China has one party domination.
The emerging middle classes in both the countries
have, during the last decade or so, started
consuming material goods on a scale which is
unprecedented in the recent past in both these
countries. This has fuelled expectations of
multinational companies globally because of the
size of the growing middle class market in the two
countries.

Culturally, while the middle classes in the two
countries are characterized by what has been
termed “consumerism” , the influence of English
language, and the usage of modern cyber
technology, still the middle classes differ on a
number of aspects like their word view and
perceptions on various issues. This paper examines
the intertwining of similarities and differences
in the features of the middle class with regard to
the consumerist life style, religion, gender and

other socio—cultural aspects.
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