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Maotai — a vintage liquor

A VIP treat which diffuses the finest aroma

A national favor that won 1915 diploma

(Originated in 135 B.C.)
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[ 3 ] Want to break away from the convention? Get ready for a new life? Then
try our new blue blood Guizhou Maotai Liquor 38%. An unconventional blend of tradition
and innovation. Unleashes your passion for life. Rich. Aromatic. Extra fine. Crystal-
clear. Life has never been expressed better. Maotai Liquor 38%(v/v), the new born star
that draws cheers worldwide.

Maotai Liquor 38%, your new expression of life. Anything else you ask for... The
answers are all in it.
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