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Abstract: How to get the maximum profit with online advertising is the most concern issue for advertisers.
However, only pursuing the Click Through Rate maybe can not bring the maximum profit, which even induces
huge amounts of network fraud information and fraudulent transaction. Considering the factors of the
advertisers’ reputation, matching degree of product and clicking value, based on the mechanism design theory,
an optimal launching mechanism for online advertising was proposed here, Further, the quality measure of
advertise launching was calculated based on our mechanism. Through the final simulation testing and visual
analysis, it was shown that our mechanism considering reputation has superiority on the launching efficiency.
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