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Collaboration Business Promotes the Management and Development of Enterprise
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Abstract: Collaborative commerce is a new business model based on internet technique that
enables the participants of enterprise employees and enterprise partners to coop erate each
other. Collaborative commerce comes forth based on Ecommerce. The inner collaboration can
enhance the internal management in the enterprise, and the exterior collaboration can promote
the profit and development of the mutual ent erprise. In order to be real to realizes
collaborative commerce and comanagement, should notice: implement integration of the
enterprise management system, choice the adaptive collaborative model and set up good virtual
community.
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