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摘要 随着人类环境意识的提高，低碳环保理念得到普及和深化，关于二手产品市场的研究日渐增加，但国内外相关文献研究中关于

二手产品市场，尤其是二手产品感知价值的实证研究还不充分。有鉴于此，以上海市其产品市场为研究对象，建立研究假设并设计问

卷，对收回的２３２份有效问卷进行描述性统计分析，并进行回归模型的参数估计和假设检验，得到的结果表明，影响上海市二手电

子产品感知价值的主要因素为品牌显著性、购买风险和环保意识。因此，在推进上海市二手电子市场建设中，应当注重品牌建设，降

低消费者的购买风险，提高消费者的环保意识。
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Abstract： With the increasing demand for a better environment, the concept of low-carbon and green life style 

has been popularized and filtered into people’s minds. Although the research on second-hand market is 

increasing, far less work has been down in empirical field than in academic one. This thesis selects the second-

hand market of electronic products in Shanghai as the subject, makes hypotheses of research and designs 

questionnaires in the survey, and makes descriptive statistics analyses of 232 effective questionnaires with 

parameter evaluation and hypothesis investigation of regression model. The result shows that the key factors to 

affect the perceived value are brand, purchasing risk and environmental awareness. Therefore, we should attach 

importance to brand constructing, reduce customers’ purchasing risk and improve customers’ environmental 

awareness so as to promote the construction of the second-hand electronic products market in Shanghai. 
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