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Záboj M.:
Agricultural and food 
wholesale and retail 
trade in the intra-
community trade
Agric. Econ. – Czech, 54 (2008): 419-
430

The paper focuses on the evaluation of 
the contemporary situation of two 
economic sectors in the frame of the 
European Union, namely the wholesale 
and retail of agricultural and food 
products. For these industries, the 
structural profile with the indicators of 
turnover, value added and employment 



was elaborated. Hereafter the costs, 
productivity and profitability indicators 
ranking of the top 5 Member States were 
compared to the EU-25 averages. After a 
3.1% increase in the turnover index in 
2000, the evolution of sales for the 
agricultural wholesaling sector recorded a 
series of small increases and decreases 
in the turnover, ranging from – 0.6% in 
2002 to 1.5% in 2004. Between 2000 and 
2005, the agricultural wholesaling sector 
generally recorded a slower rate of 
expansion for turnover than the wholesale 
trade average. The specialised in-store 
food retailing sector generated EUR 
120.4 billion of turnover in 2003. The 
wealth creation of the specialised in-store 
food retailing was valued at EUR 23.8 
billion; equivalent to 6.5% of the retail 
trade and repair total, while this activity 
employed 1.4 million persons, some 9.0% 
of the retail trade and repair workforce. 
Half (49.9%) of the turnover in the 
specialised in-store food retailing sector 
in the EU was generated by enterprises 
selling fruit, vegetables, meat, fish or 
bakery products.
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