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Due to the rapid economic 
growth in China, tourism and 
particularly the hotel business 
has expanded tremendously. 
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The purpose of this research 
was to compare the strategy and 
performance of foreign and 
Chinese owned hotels in China. 
The findings show that foreign 
hotels have used selective entry, 
growth, and management 
strategies to compete 
effectively. For instance, 
incremental growth has been 
achieved through targeted 
mergers and acquisitions. Also, 
foreign run hotels are more 
profitable than domestic ones.

The Chinese enterprises have 
been playing ‘catch-up’, but 
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