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IAbstract, Inrecentyears, China’ s trade fair industry is booming, but many trade fair companies are not fairly aware of the importance
of sound customer relationship management, and thus they are gradually losing their customers and profits. This paper, based on
analysis of the fundamental functions of CRM, as well as main hurdles in implementing CRM in China’ s trade fair industry, explores
the future CRM development and research directions, so as to upgrade the management level and performance of the trade fair industry
in China.
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