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Benjamin G. Edelman

ASSISTANT PROFESSOR OF BUSINESS ADMINISTRATION

UNIT NEGOTIATION, ORGANIZATIONS & MARKETS

CONTACT

[7 (617) 496-2055 B Send E-Mail

INTERESTS electronic commerce, electronic markets, market design, network
organizations, networks, more >
Overview Biography Publications & Course Materials Current Research Areas of Interest

Ben is an assistant professor at the Harvard Business School in the Negotiation, Organizations & Markets unit.
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