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Resear ch in Relevance Theory and Cognitive Context

Kunru Yan

Department of philosophy
Zhongshan University, China

Abstract: Relevance theory is a new approach to pragmatics, which attempts to answer not onl
y philosophical questions about the nature of communication, but also psychological questions ab
out how the interpretation process unfolds in the hearer’ s mind. It discusses the relationship bet
ween relevance and pragmatics inference in communication so as to explain the inference progre
ss under the guidance of relevance theory. Relevance theory is different from Grice' s theory. Th
ey think the context is a variable, not a constant. They also distinguish explicature and implicatur
e. In communication the very important is mutual cognitive environment, not all of the listener’s

background knowledge.
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